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COMPANY BACKGROUND

Since its founding in 1969, Samsung has developed into one of the top global
technological companies.

In 2008, Samsung entered the Viethamese market.

Vision Mission

Establishing Growth Engine

Modify the future through

Innovation and Intelligence Enhancing Competitive
Advantage

Innovative Core Technology
(Samsung Research n.d) Advancement



SAMISUNG Dibéng TV&AV GiaDung SmartHome ManHinh Mua Truc Tuyén KhdmPha UuDdi H&Trg Doanh Nghiép = 8 5 2 ST X R 5 A 5
Q Giadung Ta lanh May giat May hat bui Dung cu nha bép Lam sach khdng khi

Trén Duéi

Linh hoat thiét k& 2 Dan lanh doc lap Ta lanh thdng minh Cong nghé SpaceMax™ 2 Dan lanh dgc Lap Twin Bdng mém chudn -1°C
Ch tinh i'iéng Faa Gii thyc phdm tuoi ngon Trg thu déc lyc gia dinh Thém 100L khong gian Cooling Plus™ Gilf tron tuoi ngon va
: dai lau 40 luu tri Gap 2 lan tuoi ngon

Bespoke Multidoor Family Hub Side By Side 2 Clia Ngén Déng ‘ 2 Clia Ng&n béng

duGng chat

Galaxy Z Fold4 | Z Flip4
y |=Hp BESPOKE
Uu d3i lén dén 5 triéu, giam thém 1 triéu khi thanh toan truéc.

Thu cii d8i méi hd trg dén 3 triéu. Mién phi 1 ndm Samsung Care+. < Linh hoat thiét ké. Ca tinh riéng ban
Uu dai thém dén 10% khi mua cling Galaxy Watch5 series & Buds2 Pro. g
TUr11.08 - 01.09.2022

Tim hiéu thém Dat trudc ngay

Phan hdi (&

Y Bdloc 4Kétqua Dat lai BJ loc theo khuyén nghi

< ‘
/\ : — o
|74

ALISYE3IAM

Samsung xin cong b6 thé Ié
cudc thi:

Thé (é:

- Budc 1: Chia sé cau chuyén ctia ban than vé hanh trinh trudng thanh va vugt qua

nhitng khé khin, vugt qua khuén mau va dinh kién clia xa héi, duong dau véi nhitng

khé khan dé dat dugc thanh cdng trong cudc séng...

+ Hinh thic: Video trén nén tang TikTok, Facebook, Instagram véi d6 dai téi thiéu 1

phut (st dung kho nhac tir Reels). 000000
+Néi dung bai dang t8i thi€u 10 tif cho nén tang TikTok & Instagram va téi thiéu 50 ti

trén nén tang Facebook.

- Budc 2: Dang bai thir thach & trang TikTok va dang tai lai trén Facebook hodc FLEXCAM
Instagram Reels cd nhan va dé & ché dd cong khai va gan thé @SamsungVietnam (ddi

Vs
* A 7 i e : it g
vdi TikTok va Facebook) va @Samsung_vietnam (ddi vdi Instagram) kém hashtag Blen hoq dq Gigi thiéu FlexCam, trai nghiém camera linh hoat va hoan
#TeamUnstoppable #BondwithYoung #lamdieukhongthe #dambutphadamthanhcong toan ranh tay. Tan dung cac géc linh hoat ctia dién thoai dé

Co cdu gidu thudng Team Unstoppable mua 2: 4 ghi lai cac bic &nh nhdém, anh selfie va video tir nhitng géc

Tong tri gia giai thuéng lén dén 244.684.291 VND, trong dé: goc Chup nhin tuyét v&i véi nhitng chi tiét trung thuc &n tugng —

-1 Giai Tiém Nang tri gia [én dén 89.232.327 VND ¢ ngay ca trong cac Ung dung mang xa hoi ma ban hay

-1 Giai Ban Linh tri gia [&n dén 72.592.964 VND dL'Jngf'

-1 Giai Toéa Sang tri gia lén dén 21.469.600 VND QUICK SHOT

-1 Gii An Tugng tri gi4 |&n d&n 21.469.600 VND .

- 8 Giai Tuan c6 tong trj gia [én dén 39.916.800 VND ~ > k 2 Chup anh selfie bang Camera sau va xem trudc & Man hinh T h b d b t t t

Chi tiét tinh diém va théng tin khac xem tai day: https://bit.ly/3BOWfkSE Buac vqo y ngoai. Ty kiém tra tif xa bang ché dé xem toan man hinh e S e O re rd n We S I e C O n e n
hodc nhan dé xem ty lé ban dau dé dam bao moi ngudi déu

hguyen tu gl ek e dp i, collected
for brand audit analysis

Chl..lp Chan moi géc dé trén dién thoai gap vdi FlexCam.”
dung cua ban




Galaxy Z Fold4 | Z Flip4

Samsung ©

ngVietnam - Céng ty di @ Mua sém trén trang web

Trang chi GiGi thidu Ctra hang Anh Xem thém v il Thich @ Nhin tin Q

Gidi thigu e ti &, Tao bai viét
( ]

Chao mifng ban dén véi trang Facebook chinh thic ctia
Samsung Vietnam “Like" dé cap nhat nhitng thdng tin
mdi va hap din nh. amsung

Website: Xem thém

Anh/video ¢ 2k ir & Gén thé ban bé

161.990.065 ngudsi thich trang nay, bao gém 79 ban bé cta BAI VIET DA GHIM
ban

FPETOF#D g

162.065.391 ngudi theo ddi Trang nay Triéu hdi céc chién than bién hod, chia té linh hoat! Day chinh la thdi khic danh cho ban!

19.087 ngudi da check in tai day Hay cho Samsung thay tinh than linh hoat bién hoa than sau ctia ban dé gianh cd hi tring
thudng siéu pham Galaxy Z Flipd méi!
Kham pha ngay thé 1& & bén dudi nao!

1800 588889

SAMSUNG
Galaxy Z Fold4 | Z Flip4

Linh hoat bién hod vai

HFlexcam

Samsung @
e HOomqualic10:00 -
Khum can bat md van "out trinh" selfie! Bat Man hinh ngoai, tha dang suong suang cho pd anh
selfie nghé dinh chép bat ¢ Itc nao véi QuickShot!
Tim hiéu ngay: https

#LinhHoz

,Selfie nhanh
bat tron than thdi

Samsung @

14 gid -
O dong dat &, khong phai!
Pay la cac ban tré dang cung Chau Bui bat mood sang tao trong Team
Unstoppable mua 2 & &

3¢ Chién dich dang dién ra v6 ciing s6i ndi véi hang tram bai dy thi cé néi dung
hap dan va dugc thé hién theo nhiéu cach khac biét cga hang ngan ban tré, tham
gia ngay dé c6 cd hdi nhan nhitng phan thudng hap dan clia Samsung nhé.

O ... Xem thém

Lé Khanh Linh
# 7 thang 8 Itic 00:17 - @

Hanh trinh di tim con chua bao gid 1a dé!!!

Ngudi ta néi sinh con |a thién chifc thiéng liéng ctia tat ca phu nif ching ta, nhung diéu dé
khong c6 nghia 1a phu nif nao ciing cé thé sinh con mét cach dé dang. Nhung vi con me cé thé
lam tat ca, cé thé kién cudng vugdt qua nhitng diéu ma me nghi 1a khdng thé.. don gian vi " Me
Yéu Con" )

: muns b r Young ongthe mbutph:

Am nhac dudng thai
cung chiéc
dién thoai SamSung

R

Samsung @
20 thang 7 lic 20:00 - &

Vi minh qua thich Bespoke rdi, phai lam sao, phai lam sao?

Thi tham gia ngay thtf thach "Bespoke Be You - Khoe mau cé tinh" dé mang Tt lanh Bespoke
vé nha chu sao!

Séng tao hét minh, ghi dau chat riéng tai: https://bit.ly <e_Jul20... Xem thém

anh mdi.

Tu lanh Samsung da thay déi dién mao nhu thé nao qua ting giai doan?

Cung la 1 phong céch thiét ké hién dai, vdi Bespoke ban cé thé tu do phdi cac gam mau thdi
thugng tuy theo sd thich va ca tinh riéng.

Trong tdng 7 mau sic clia Bespoke, em Md thich nhat chiéc Mutidoor trdng phdi xanh Navy.
Chiéc ti khong chi dong diéu véi bd dong phuc hing ngay, ma né con gilip Md gdi [én nhiéu y
tudng sang tao trong cach dan dit-tu van ban hang:

“Néu nha la noi dé vé

Thi bé&p chinh 13 nai g... Xem thém — véi Momo Sun.

e

These are brand Facebook content

collected

far InvreamA AT IAEFE Al Aalviala

100830V



BESPOKE
BEHOME

BESPOKE
BEHOME

Galaxy Z Fold4 | Z Flip4

FRONJ|

aameune S@msung Vietnam e
2.16M subscribers

HOME VIDEOS >LAYLISTS COMMUNITY CHANNELS ABOUT

Biét thu 40 ty

phong céch’

Galaxy Z Flip4 - Linh Hoat Bién Hba | Samsung

Galaxy Z Flip4 méi véi FlexCam cung ban bién héa da géc chup,
thoa strc sang tao khoanh khéc an tugng

#GalaxyZFlip4 #SamsungUnpacked #FlexEveryAngle

BESPOKE f .
BEHOMIE e % BEHOME

Phar (-

Hay chia sé c@u chuyén cua

BESPOKE, BE HOME | Bat mi “BESPOKE studio” tai cin bép penthouse ciia QAS BESPOKE BE HOME | Géc bép dién anh clia Phan Xi Né

JE9NLNOA

These are brand Youtube
content collected
for brand audit analysis

Néu ban khong mudén dung hang
HAy chon 1trong 75 phién ban phdi mau Bespoke




samsung_vietnam

« Theoddi - ) B
@ samsung_vietnam & « Theo doi

@ samsung_vietnam @ Goi bd doi #V *L)f'"” ’ée[“ tfr?*z trohnhg 3 cau ‘ihui(;%n
va #GalaxyZFlip4 1a ghé, vi dd phong am dieu khong the cua co ay, de
cach la khdéng phai ban. ¢

xem bang cach nao Chau Bui da
#GalaxyxBTS #LinhHoatBienHoa L s niniling el 1o Ve
#GalaxyWatchbseries

samsung_vietnam nnintin  ([IRIEXCEN B8 -

685 bai viét 162K ngudi theo doi Pang theo doi 48 ngudi dung

Samsung Vietnam

Linh hoat bién héa cling b déi #GalaxyZFold4 #GalaxyZFlip4
D&t hang ngay nhan bd qua Ién dén 7.5TR. Xem ngay tai
samsung.com/vn/smartphones/galaxy-z-flip4

m&, trd thanh mdt hinh mau cho
ngudi khac

Va diing quén chia sé cau chuyén
Lam diéu khdng thé cla riéng ban
dé c6 cd hdi gianh chién thing va
nhan dugc giai thudng vé cung gia

huyntherabbit26 va tangphuc.98

toila._.pchawm Mua c6 téng kem o
mau anh k a?

L.L’J}“’, tri dén tir Samsung.
CHAT Truy cép trang ctia chiing t6i dé biét
L0 , _ ng nhau, thém chi tét,
xuna.75 ank nay dep chai wa
Z Flip4 | F... #Awesom... The Frees... Galaxy A S22 Series #ThanhDu... #BungCh...

A ~ ~
dieu khong the #TeamUnstoppableVN

#TeamUnstoppable
#Bondwithyoung #lamdieukhongthe
#dambutphadamthanhcong

victoria_ng09 Mua c6 tang kem o
"~ anh trong anh hok a :33

ﬁ iam_thao17.8 Samsung nay dep o
trai zayz

Galaxy Z Fold4 | Z Flip4

Qv W

itsnotgh.k mua tdang anh V thie o

@ samsung_vietnam @ + Theo doi

@ samsung_vietnam & SANG TAO VO
HAN - THOI BUNG CHAT RIENG
Khéng chi la céng cu dé lién lac, gidi
tri ma nhitng san pham céng nghé

clia ban con 1am dugc nhiéu hon
thé!

nhacona « Theo doi
FreshlyRC « SUNFLOWER (Beat)

samsung_vietnam @ - Theo doi
@ BREAKING BEATTZ, KZN « Guud

=y Gurls

nhacona Néu nhu ban khéng diing

2, NS N e .
@ samsung_vietnam W ¥ Bospoke; - Ién dé di ma chi ngoi ngudng mo Cung theo chan Fashionista Chau
bép ciing héa studio chuyp hinh! thanh cdng cuia ngudi khac thi lam BUi, khdm pha céng nghé da déng
\ Fashionista Quynh Anh Shyn da bat sao ban biét dugc 13 minh cé thé hay hanh ciing ¢6 &y séng tao v gidi

han va lan tda ndng lugng tich cuc
dén cdng déng nhu thé nao nhé.
#TeamUnstoppable
#Bondwithyoung #lamdieukhongthe
#dambutphadamthanhcong

( trend "Bespoke Be You - Khoe mau
cé tinh" rdi, ban cling tham gia ngay
dé nhan qua 48Tr nhé!

la khéng?

Blng vi ngudi khac néi ban khdng
lam dugc ma tlir bo, tui lam dugc ban
lam dugc ¢ #TeamUnstoppable
#BondwithYoung #lamdieukhongthe
#dambutphadamthanhcong
#nhacona #reels

#Samsung #Bespoke
#TalanhBespoke #BespokeBeYou

n annguyen12897 tinh than ludncd

Q@ W

680 lugt xem

WWVdHOV.LSNI

O @ W

59 lugt thich

©oQv These are brand Instagram content
31 lugt thich CO”eCted
for brand audit analysis
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—_ " " < - - o
SAMSUNG Dibdng TV&AV GiaDung SmartHome ManHinh Mua Truc Tuyén KhdmPha Uubai HOTrg Doanh Nghiép Q Q a

Three Samsung social media
channels have directly linked access
to the brand's official website.

Galaxy Z Fold4 | Z Flip4

Galaxy Z Fold4 | Z Flip4

Samsung ©

SamsungVietnam - Céng ty dién tu @ Mua sémtréntrang web

I

Uu d&i lén dén 5 triéu, giam thém 1 triéu khi thanh toan trudec.
Thu cii d8i mdi hé trg dén 3 triéu. Mién phi 1 ndm Samsung Care+.

Uu dai thém dén 10% khi mua cling Galaxy Watch5 series & Buds2 Pro.
TUr11.08 - 01.09.2022

Tim hiéu thém Pat trudc ngay

Trang chu Gidi thiéu Ctra hang Anh Xem thém « il Thich (~] Nhin tin Q

Gigi thiéu Xem tét ca Q: Tao bai viét

Anh/video o Check in ;’ Gan thé ban bé B ra n d C o I o u r

161.990.065 ngudi thich trang nay, bao gdm 79 ban bé clia BAI VIET DA GHIM
ban

Chao mifng ban dén véi trang Facebook chinh thic cta
Samsung Vietnam! Bam "Like" dé cap nhat nhitng théng tin
méi va hap din nhat tir Samsung.

Website: h... Xem thém

e FLETOF 2D © e
162.065.391 ngudi theo ddi Trang nay Triéu hdi cac chién than bién hod, chia té linh hoat! Day chinh la thdi khdc danh cho ban!
19.087 ngudi da check in tai day Hay cho Samsung thay tinh thén linh hoat bién hod than sdu clia ban dé gianh cd hi tring
thudng siéu pham Galaxy Z Flip4 mai!
ot ol b SO s LA Kham pha ngay thé 1& & bén dudi nao!
1800 588889 p—
Gt tin nhér Galaxy Z Fold4 | Z Flip4

Linh hoat bién hod vdi

H#HFlexcam
samsung_vietnam nnantin (D D -

685 bai viét 162K ngudi theo doi Pang theo doi 48 ngudi dung

T | -  Attract customers to the content
D3t hang ngay nhan b qua 1én dén 7.5TR. Xem ngay tai T With neW productsl COIOr
i significantly affects the attention

Consistance of color themes

“NMYUNG

samsung.com/vn/smartphones/galaxy-z-flip4

huyntherabbit26 va tangphuc.98

AN, ¢ ZAMYUNG Sflmslun?VIetnam ° Of u Se rS (S e h e r et O I 2 O] 2)
ZFlip4 | F... #Awesom... The Frees... Galaxy A S22 Series #ThanhDu... #BungCh... S

VIDEOS PLAYLISTS COMMUNITY CHANNELS

Galaxy Z Flip4 - Linh Hoat Bién Héa | Samsung

* Helps to highlight Samsung's
professionalism and dedication

to its consumers (Wocial et al

Galaxy Z Flip4 méi véi FlexCam cung ban bién héa da géc chup,
thoa strc sdng tao khoanh khic an tugng

Galaxy Z Fold4 | Z Flip4

#GalaxyZFlip4 #SamsungUnpacked #FlexEveryAngle

2014



ACROSS CHANNEL
The logo displayed on the website is VIiISUALIZE

different from the logo of social media

channels -> Avatars of Samsung online LQgQIAvqtar

channels are not consistent

Emphasize brand identity elements
(colors, icons) to increase customer
awareness about animal protection and
love through social media channels
because it is easy to reach and convey
the message (Jamali and Khan 2018)

Website

Samsung logo displayed on welbsite




UNIFORM RPESENCE

“AM¥UNG

Asian countries agree on changing the
new logo while the USA and still keep
the same logo when launching the
previous phone.

ZFlipa | F...

Samsung is strong in developing in
Asian countries (Haizar et al 2020) ->
adapt quickly, changing avatars and
conveying this message will grow
stronger

“NAMYUNG

#Awesom...

BackToSc.

S22UItra3...

Nhintin RG]

DPang theo doi 48 ngudi dung

samsung_vietnam

685 bai viét 162K ngudi theo ddi

“NAM¥UNG

Samsung Vietnam

Linh hoat bién hda cling bd ddi #GalaxyZFold4 #GalaxyZFlip4
D3t hang ngay nhan bd qua lén dén 7Z5TR. Xem ngay tai
samsung.com/vn/smartphones/galaxy-z-flip4

huyntherabbit26 va tangphuc.98

KLFW2022

The Frees... Galaxy A S22 Series #ThanhDu... #BungCh...

samsungkz ©  nNhéntin REEET

7,725 bai viét 429K ngudi theo doi Pang theo doi 25 ngudi dung

Samsung Kazakhstan
Mpep3akas ycrpoicte Galaxy
bit.ly/3BXSSh5

%

#CBapeb6H... #0OxoraHa... 3poposoe... Tenesuso...

Wallpapers

Unpacked...

Team Gala...

397K ngudi theo doi

samsungmalaysia #

2,457 bai viét Pang theo ddi 142 ngudi ding
Samsung Malaysia

Welcome to the Official Instagram Account of Samsung Malaysia.

Learn more.

www.samsung.com/my/smartphones/galaxy-z-flip4/buy

Galaxy A Galaxy Ta... The Frees... Galaxy S22 Unpacked..

Nhintin R coe

Pang theo doi 130 ngudi dung

samsungmobileusa #

1,663 bai viét 1.1M ngudi theo doi
Samsung Mobile USA

Outflex the ordinary. #GalaxyZFold4 #GalaxyZFlip4
Pre-order now at /4 in bio.
visitstore.bio/samsungmobileus

#withGala...




WEBSITE

UNIFORM RPESENCE

SAMISUNG DiPdng TV&AV GiaDung SmartHome ManHinh Mua Tryc Tuyén KhdmPh4 Uubai H&Trg Doanh Nghiép Q Q 8

SAMSUNG

Galaxy Z Fold4 | Z Flip4

The Newest Generation Foldable with Extended Assurance
2 Years' Warranty with Screen Coverage?
3 Protective Film Replacements

Pre-order now and enjoy benefits worth up to RM1,618

Learn more Pre-order now

Galaxy Z Fold4 | Z Flip4

Uu dai l&n dén 5 triéu, giam thém 1 triéu khi thanh toén trudc.

Thu cii d6i méi hd trg dén 3 triéu. Mién phi 1 ndm Samsung Care+.

Uu dai thém dén 10% khi mua cling Galaxy Watch5 series & Buds2 Pro.
Tir11.08 - 01.09.2022

Tim hiéu thém D3t trudc ngay

There are global similarities between
Samsung websites’ content organization,
colour palette (mainly purple white and
black), logos, and fonts.

SAMSUNG SAMSUNG

Galaxy Z Fold4 Galaxy Z Flipd

-> Samsung organized well global
ecosystem

Ckuaka no Trade-in u Galaxy Watch4 B nogapok!

Pre-order the new
Galaxy Z Flip4

Get a memory upgrade on us,? a select cover on usX and up to $900 enhanced
trade-in credit. From $99.99 with eligible trade-in.?

Learn more Pre-order now

Xorure nonyuuts ckmaky Ao 507 000T? Caaiire ceoit cmapTdoH no nporpamme “Trade-in"*

fa,

o Her, cnacubo
noxany#cra




CONTENT

UNIFORM RPESENCE B

K8 khong sg Ilc;f,
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(Youtube 1)

similarity in image and
content - uniform
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Content in Samsung Malaysia Facabook

S thereby conveying the message

that the brand wants to other

countries (Bengtsson, Bardhi
and Venkatraman 2010)



HUNSTOPABLE
CAMPAIGN

Shared content throughout various platforms about
individual initiatives -> foster synergy and
encourage participation in several customers:

Articles on websites give thorough information of
the rules of participation.

‘Posts on Youtube Facebook and Instagram spark
interest in the program and FB more with reward
details.

=> Raising customer awareness, becoming

more convincing, and gaining the trust of
consumers (Seric, Ozretic and Skare 2020)

N E L

Hay chia sé cau chuyén cua ban

#TeamUnstoppable Ep 1- Ciing Chau Bui lam diéu khong thé | Samsung (YO utu be 2)

@ Samsung @
14 gi5 - Q

O dong dat a, khong phai!
Pay la cac ban tré dang cuing Chau Bui bat mood sang tao trong Team
Unstoppable mla 2 & &

3¢ Chién dich dang dién ra v6 cling sdi ndi v&i hang tram bai du thi cé ndi dung
hap dan va dudc thé hién theo nhiéu cach khac biét clia hang ngan ban tré, tham
gia ngay dé cé cd hdi nhan nhitng phan thudng hap dan clia Samsung nhé.

O ... Xem thém

w4

i

|

Samsung xin cong bé thé 1é

cuéc thi:

Thé lé:

- Budc 1: Chia sé cau chuyén ctia ban than vé hanh trinh trudng thanh va vugt qua
nhitng khé khan, vugt qua khudn méu va dinh kién ctia xa hoi, dugng dau véi nhitng

khé khan d@é dat dugc thanh cdng trong cudc sdng...

+ Hinh thdc: Video trén nén tang TikTok, Facebook, Instagram véi dd dai t&i thidu 1

phat (sir dung kho nhac tif Reels).

+Ndi dung bai dang tdi thiéu 10 tif cho nén tang TikTok & Instagram va téi thiéu 50 tif

trén nén tang Facebook.

- Budc 2: Bang bai thir thach & trang TikTok va dang tai lai trén Facebook hodc
Instagram Reels ca nhan va dé & ché do cdng khai va gan thé @SamsungVietnam (ddi
véi TikTok va Facebook) va @Samsung_vietnam (ddi vdi Instagram) kém hashtag
#TeamUnstoppable #BondwithYoung #lamdieukhongthe #dambutphadamthanhcong

Cd cdu gidu thudng Team Unstoppable mua 2:

Téng tri gia giai thudng |én dén 244.684.291 VN, trong dé:

-1 Giai Tiém Nang tri gia én dén 89.232.327 VND
-1 Giai Ban Linh tri gi& l&én dén 72.592.964 VNP

-1 Giai Téa Séng trij gia én dén 21.469.600 VND

-1 Giai An Tugng tri gi4 &n dén 21.469.600 VND

- 8 Giai Tuan ¢ tdng tri gia |én dén 39.916.800 VND

Chi tiét tinh diém va thong tin khac xem tai day: https://bit.ly/3BOWfkSE

-

@ samsung_vietnam @ - Theo doi

@ samsung_vietnam @ SANG TAO VO
HAN - THOI BUNG CHAT RIENG
Khéng chi 1a céng cu dé lién lac, giai
tri ma nhitng san pham céng nghé
clia ban con lam dugc nhiéu hon
thé!

Cung theo chén Fashionista Chau
BUi, kham phé cong nghé da dong
hanh cling ¢cé 4y séng tao vo gidi
han va lan tdéa nang lugng tich cuc
dén cdng dong nhu thé nao nhé.
#TeamUnstoppable
#Bondwithyoung #lamdieukhongthe
#dambutphadamthanhcong

ﬁ annguyen12897 tinh than ludn c&

O QW

680 lugt xem

(V)

W
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TONE OF VOICE
WEBSITE

Target Audience

people from age 15 to 45 specifically trendy
young people

have characteristics: dynamic, flexible, playful
behavior, selfie, group photo

need: flexible features, innovative products

The website uses formal and informative tone voice
with the words "tuyét voi”, "'chup anh selfie”, “ban” va
‘mol nguoi’

FLEXCAM

| Bién hda da

goc chup

Buéc vao Ky
hguyén tu
chup chan
dung cua ban

toan ranh tay. Tan dung cac géc linh hoat cta dién thoai dé
ghi lai cac blc anh nhém, anh selfie va video tir nhitng goc
nhin tuyét vai vdi nhitng chi tiét trung thuc an tugng —
ngay ca trong cac ing dung mang xa hoi ma ban hay
ding.’

Chup anh selfie bang Camera sau va xem trudc & Man hinh
ngoai. Tu kiém tra tif xa bang ché dd xem toan man hinh
hodc nhan dé xem ty |& ban dau dé dam bao moi ngudi déu
trong khung hinh. Va véi cac nang cadp phan mém mdi,
Quick Shot d3 sén sang cho nhiéu hanh ddng hon nita &
moi géc dd trén dién thoai gap véi FlexCam.’

*Hinh anh mo6 phdng cho muc dich minh hoa. Giao dién ngudi dung thuc té
¢6 thé khac.




SOCIAL MEDIA CHANNEL

Samsung @
e HOomqualic10:00 - Q&

Khum can bat md van "out trinh" selfie! B4t Man hinh ngoai, tha dang suong suong cho pd anh

selfie nghé dinh chdp bat ctf Itic nao véi QuickShot!

Tim hiéu ngay: https://bit.ly/Galaxy-ZFlip4_Aug18
#LinhHoatBienHoa #GalaxyZFlip4

L Xuan Ba Quay Phim
¥ Gi4 bao nhiéu vay ad

Thich Phanhdi 23 gio

@ & Tac gia
Samsung @
Xuan Ba Quay Phim & Dzui rét nudc mat khi Galaxy Z Flip4 ra
mat phién ban Bespoke Edition - "Galaxy cta ban. Theo cach
cua ban" véi gia ban Ié tir 26.990.00 doéng, nhanh tay dat ngay

Dung Vi
Ngugi thanh cong cd 16i di riéng ngudi ta thich qua téo tui chon
Samsung

Thich Phanhdi 2 gig

@ Minh Nguyét

Mua hang dugc ting kém mau khéng a
Thich Phanhdi 1ngay Ve 2
A Tac gia

Samsung @

Minh Nguyét

QUY SV H4

INSTAGRAM

=

¥

‘\ e

GalaxyZ Flip4

B

i

- K

®

samsung_vietnam @ « Theo ddi .

samsung_vietnam @ Goi by do6i #V
va #GalaxyZFlip4 1a ghé, vi d6 phong
céach la khéng phai ban. ¢»
#GalaxyxBTS #LinhHoatBienHoa
#GalaxyWatchbseries

toila._.pchawm Mua cé tang kém
mau anh k a?
2 lugt thich Traloi

xuna.75 ank nay dep chai wa
y 1 lugt thich Traloi

victoria_ng09 Mua cé tang kem
anh trong anh hok a :33

y 1lugtthich Traloi

iam_thao17.8 Samsung nay dep
trai zayz

- itsnotgh.k mua tang anh V thi e
7 muaa

moQyv

Instagram has a funny, playful
tone from "not the table’, emoji

‘shih’. Non-respond

Néu ban khéng mudn dung hang
HAy chon 1trong 75 phién ban phdi mau Bespoke

s

Youtube's tone is trendy and
cheerful with “dung hang”
(Youtube 3)

YOUTUBE

Consistency with social media channel but not with website

Why: Samsung is a top global technological brand (Samsung Research n.d) so keep the tone of voice professional in website, social
media adjusted, alive to suit the target audience. Social media users are mostly Gen-Z and Millennials (Serbanescu 2022)




3.Brand Content
Framework

PRACTICAL MAGNETIC
| Useful ‘
MASTER -M




Samsung @
20 thang 7 ltic 20:00 - Q

Vi minh qua thich Bespoke rdi, phai lam sao, phai lam sao?

Thi tham gia ngay thif thach "Bespoke Be You - Khoe mau cé tinh" dé mang Tt lanh Bespoke
vé nha ch sao!

Séng tao hét minh, ghi dau chat riéng tai: https://bit.ly/Bespoke_Jul20... Xem thém

BESPOKE
BEHOME

BESPOKE, BE HOME | Gian bép “nghé thuat” ctia Ha D6

BRAND

=
(

| of |
(IR &

-0 00900 -

samsung_vietnam @ + Theo doi

@ BREAKING BEATTZ, KZN + Guud
Gurls

@ samsung_vietnam @ Vdi Bespoke,
bép ciling héa studio chup hinh!
Fashionista Quynh Anh Shyn d3 bat
trend "Bespoke Be You - Khoe mau
ca tinh" rdi, ban ciing tham gia ngay

dé nhan qua 48Tr nhé!

#Samsung #Bespoke
#TulanhBespoke #BespokeBeYou

o @ W

59 Iugt thich

(Youtube 4)

CONTENT FRAMEWORK

SMART-BESPOKE

Purpose: Content of Samsung shows diversity and
usefulness in home appliances. They change
based on customer preferences or behavior,
providing a more relevant and personalized
experience that gives freedom to express your
own personality:

Bespoke's content is put in various graphic
representations of different fonts and influencers
to show different style. 39% of customers in
Europe believe that their homes are a space for
personal expression. (Samsung n.d)

Can be flexibly resized to suit the needs of use or
movement

— satisfy both



@ Hai Yén
dang dung roi rat thich

’ = cam TG
Thich  Phan héi 4 ngay 23 thang 7 lic 22:36 - @
@ P Tic gia BESPOKE - THOA SUC SANG TAO
Samsung @ Liéu rang “Trai tim lanh” cia ngdi nha chi 1a nai k&t ndi nhitng chiéc da day déi %' lai vdi nhau!!
Hai Yén Cam on ban da dc“ing hanh cling Samsung @ No no, BESPOKE Bespoke da md ra ngdn ngit mdi cho thiét ké ti lanh va pha v& moi quy
’ o ' ‘ chuan théng thudng. Véi thiét k& md-dun linh hoat, tui cé thé Iua chon va tuy bién thiét ké
Thich Phan hoi 4 ngay dung tich, mau sac, phong céch cula tu lanh theo cach ma minh thay thoai mai nhat.

Bespoke cho phép ban két hgp cac dong ti lanh vdi nhau, khdi dau cudc séng doc than vdi tu
la... Xem thém

(&¥)s Hoai Mo dé thém mét anh méi.

P 29thang 7 1uc 15:54 - Q

TG lanh Samsung da thay déi dién mao nhu thé nao qua tirng giai doan?

Cung la 1 phong céch thiét ké hién dai, vdi Bespoke ban cé thé tu do phdi cdc gam mau thdi
thugng tuy theo sd thich va ca tinh riéng.

Trong téng 7 mau sic clia Bespoke, em Md thich nhat chiéc Mutidoor trang phdi xanh Navy.
Chiéc tu khéng chi dong diéu vdi bé dong phuc hdng ngay, ma né con gilp Ma gdi [én nhiéu y
tudng sang tao trong cach dan dat-tu van ban hang:

“Néu nha | noi dé vé

Thi bép chinh 1a ngi g... Xem thém — v&i Momo Sun.

Y itV N : ( | s *_ g l

Communication effect:
Customers trust and
accompany Besopke with
many different personalities

Why: Customers’ purchase intentions increase as a
BRAND result of public relations content (Lou and Yuan

CONTENT FRAMEWORK 2019)

=> Satisfy customers’ desire for variety in

s MAR I choice, boost engagement, and boost sales




IMMERSE-UNSTOPPABLE

Purpose: Samsung provides content
experiences for its consumers’
personalization and entertainment:

i @ samsung_vietnam & « Theo doi ...

Dén xem tap 2 trong 3 cau chuyén
Lam diéu khong thé cta cb ay, dé
xem bang cach ndo Chau Bui da
thuc hién nhirng khat khao va dam
mé, trd thanh mdt hinh m3u cho
ngudi khac

Va dirng quén chia sé cau chuyén
Lam diéu khdéng thé cla riéng ban
dé cé ca hdi gianh chién thing va
nhan dugc giai thudng vo cung gia
tri dén tir Samsung.

Truy cap trang cla chiing ti dé biét

nhhau, thém chi tiét.

di‘éu khéng thé #TeamUnstoppableVN

#TeamUnstoppable
#Bondwithyoung #lamdieukhongthe
#dambutphadamthanhcong

+ Providing competition called
"Unstoppable’.

- Engage customers in brand
activities by sharing personal
experiences

Qv



Communication effect: Samsung is more than
just a technology company, it offers
experiences. Fostering enduring connections

between brands and their customers I M M E Rs E

& Lé Khanh Linh AT Chau Tuky
[ nhacona « Theo doi
¢ 7 thang 8 1Gc 00:17 - Q g 14 thang 8 Iuc 18:18 - @

FreshlyRC « SUNFLOWER (Beat)
: ] it i 1a dé < ~ 5 & - " ~ Sora AR X 5 - s A
FEnn R e Con CINE 880 Ol B E e iy L 5 Nhac dén "Thanh cdng", ngudi ta nghi ngay dén mit vat chat: Cong viéc, nha clra, xe cd...
Ngudi ta ndi sinh con la thién chuc thiéng liéng cua tat ca phu nif chung ta, nhung diéu dé S ; )

khéng c6 nghia la phu nif nao ciling ¢ thé sinh con mét cach dé dang. Nhung vi con me c¢6 thé w1 ,  nhacona Néu nhu ban khdng ding S?p sua Cham mac U30 n,“nh \Chua e9 t,hu 9reao Sleu,\,nhu t,he’\ nhuﬂng d!nh ng’hla tha‘nh cang
lam tat ca, cé thé kién cudng vudt qua nhitng diéu ma me nghi 1a khéng thé.. don gian vi " Me ¥} |&n dé di ma chi ngdi ngudng md va con d{u‘dng dat dugc cua minh lai kha khac biét, xuat phat tur nhiing thd tudng chung don
Yéu Con" ¢ | i} thanh cdng cuia ngudi khac thi lam gian nhat. Cam on Samsung da cho minh cg hdi nhin lai ban than chang dudng vira qua.
#TeamUnstoppable #BondwithYoung # sao ban biét dugc la minh c6 thé hay #DoWhatYouCant #TeamUnstoppable #Bondwithyoung #lamdieukhongthe

Ié\khén‘g? L ) #dambutphadamthanhcong
PUng vi ngudi khac néi ban khdng

Am nhac dlff)'ng thai R L | lam dugc ma tif bd, tui lam dudc ban
Cl‘,l.ng Chiéc H | , ! W lam dugc ¢ #TeamUnstoppable

“n . { ! - #BondwithYoung #lamdieukhongthe
d |en thoal Samsung #dambutphadamthanhcong

#nhacona #reels

Qv

31 lugt thich

Why: Most audiences prefer rewarding and interactive content like
commenting and sharing (Dolan at el 2016) -> Content engages
audience by satisfying their needs



N

.Core Brand
ositioning




- Recommended by influencers
- Professionalism - One of the Viethamese phone market's
- Optimism leader with numerous retailer across country
- Persistence (Statista 2021)
- -Values and personalities - Successful technology and marketing
innovations (folding phones)

Develop

4 BENEFITS human-driven Z.DISCRIMINATOR

innovations

- Having reliable service and product

- Offer the newest and most creative
products

-  Community responsibility

Delivering a great experience from
outstanding features and flexible angles
(Samsung n.d)

Seek for innovative, high-quality and innovative design and feature
- COMPETITIVE solutions (Blézquez 2014) that represent style, positioning, and
ENVIRONMENT technology experience. 2. TARGET

- ey S NN o NEREE RN
The electronics and home appliances

industries became competitive due to Adults have ages 26-50, moderate - high
increased social demand (Firth et al income, able to buy smartphone products,

2008). seeking convenient solutions, frequently using

Three direct competitors are LG, Sony social networks (Chow et al 2012)
and Apple




FRecommendations

A\



" " v - » o
SAMISUNG DiPdng TV&AV GiaDung SmartHome ManHinh Mua Truc Tuyén KhdmPhad Uub3i HGTrg Doanh Nghiép Q g a

- RECOMMENDATION 1

Galaxy Z Fold 41 Z Flip

Bo qua tang Ién dén 7.5 triéu: hﬂn phi 1 nam Samsung Care+ va
voucher mua hang dén 3 triéu

& VEYAMAHA  TINTUC  TUYENDUNG  BANGGIAXEMAY  BANHANG DOANHNGHIEP  LAIXEANTOAN O,
@YAMAHA s : X
At NEW MEDISCOVER ' SANPHAM ' MYYAMAHAAPP ' CONGNGHE ' DICHVU ' PHUTUNG ' KHUYENMAI ' DAILY

YAMAHA WORLDS
New me, Discover
mn Phé Chit Riéng

)l T R
PEP//Jugén Mvnﬂ
ol i /

vy

BUNG SANG{/CHAT RIENG

@ How: Design image for website banner based
on BTS's public relation on social media
channel

Why: The banner of the welbsite affects the
customer's first impression (Karimov, |
Brengman and Van 2011), in which the written s Py J Ty
content and the site's main image account for Lo R o S —
an important proportion (Brooke 2012).

Ninh Duong Lan Ngoc in Yamaha website (Yamaha n.d)

‘__‘



RECOMMENDATION 2

Tone of voice

How: Focus on responding on Facebook and
Instagram, use the right words and tone of
voice for the right audience

Why:
« Responsiveness of brand increases customer
experience -> increasing customer satisfaction ->

increase customer loyalty (Kobbekaduwa 2019)

 Increase customer engagement for social media

(Emplifi n.d)

"

Independent variables Mediating variable Dependent vanable

Reliability

Customer Customer loyalty
satisfaction
Tangibility

Responsiveness

Framework: Impact of Service Quality on Customer
Loyalty (Kobbekaduwa 2019)

t(:) NgOc HUnq
““" Vi sao ko sdung phim AC?

Thich Phanhdi 3 tuan

% & Tac gia

Panasonic Vietham @
NqOc HUnq da. Phim AC chi dung cho anh em k{ thuat vién
cla cdac trung tdm bdo hanh thao tac khi can kiém tra san

pham thoi a. Ky thuat vién sé dudc hang hudng dan cac thao
tac can thiét.

Thich Phanhdi 2 tuan

c’ﬁ NgOc HUnq
Panasonic Vietham minh mgi vé sinh dugc 3 thang da
thay gié thdi tir dan lanh bi ko mat roi.
Gi6 thdi nghe rat kho chiu, déc trung bén hing minh ah?

Thich Phanhodi 2 tuan

Respond of Panasonic increase engagement with new comment
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